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CFO Presentation



2

Consolidated Revenue Growth: +15.9% YoY
Revenue increased in all three segments.

Improved profitability of Other Internet Services.

Financial soundness initiatives:
Improving equity ratio through effective capital raising, even as financial business 
assets increased.

FY2021 Q4 Financial Highlights
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Revenue increases in all segments, and strong growth in consolidated revenue of  
+15.9% YoY.

Q4/21 Consolidated Results Summary

(JPY bn)

Q4/20 Q4/21 YoY

Revenue 415.3 481.2 +15.9%

Non-GAAP Operating Income -23.3 -76.1 -52.8

Non-GAAP Operating Income
Excluding Mobile segment, Logistics business and Minority investment

45.5 47.5 +4.3%

IFRS Operating Income -33.3 -86.4 -53.0
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ḱ Logistics-related 
investments, costs: +3.6bn

ḱRakuten Rewards (Ebates) 
rebranding costs: +0.4bn

ḱImprovement of sports 
businesses

Q4/21 Non-GAAP Operating Income Breakdown

FinTech

(JPY bn)

Domestic EC

-23.3

15.3

38.0

+5.5 +0.9

-118.7

-1.0

-76.1

+3.0

-76.6

47.5

-3.9

Q4/20
Operating

loss Q4/20
Profit from

minority 
investment

Q4/20
Operating 

Income
(excl. minority 

investment and 
Mobile segment)

Q4/21
Operating Income

(excl. minority 
investment and 
Mobile segment)

Other Internet 
Services*

(excl. minority 
investment
business)

Q4/21
Loss from 
minority 

investment

Q4/21
Operating

loss

Q4/20
Loss from

Mobile segment

Q4/21
Loss from

Mobile segment

Consolidation 
adjustment

p ÎÜÙ ēÉèÜÙæ ÃâèÙæâÙè ÍÙæêÝ×ÙçĔ çÙÛáÙâè áÕÝâàí Ýâ×àéØÙç ãêÙæçÙÕç ¿½ ÖéçÝâÙççÙç ÕâØ çäãæèç-related businesses.
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Improved Profitability of Other Internet Services

Cost reduction through 
thorough business management

Other Internet Services operating profi t 
(Excluding gain/ loss from minori ty investment) Main improvement factors

Improvement of sports and 
overseas businesses

Completion of Rakuten Rewards 
rebranding

Profitability improved due to cost reductions achieved through business concentration and 
selections made by Business Portfolio Committee, and gradual return to normal business activity. 
This has led to significant profitability improvements across Other Internet Services.

Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21 Q3/21 Q4/21
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Transferred Japan -based e-commerce business and related services to the Domestic EC group 
within the Internet Services segment.

Internet Services Segment

Business Transfer within the Internet Services Segment

Before Q3/21 After Q4/21

Domestic EC
Rakuten Ichiba
Rakuten Travel

Others
Rakuten Rewards
Sports -related businesses

Internet Services Segment

Domestic EC
Rakuten Ichiba
Rakuten Travel

Others
Rakuten Rewards
Sports -related businesses

Cross Border Trading
Rakuten Kobo Japan
Bookstore Network
Rakuten Magazine

etc.

etc.

Cross Border Trading
Rakuten Kobo Japan
Bookstore Network
Rakuten Magazine

etc.

etc.
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Diversification of Financing Methods
In addition to debt -based financing, we also have a variety of other financing methods, including capital -based, and use of 
owned assets. We issued 300 billion yen of domestic straight corporate bonds in Dec. 2021, which will be used mainly for 
capital investment in the Mobile business in 2022.

Rakuten
Brazil

Rakuten
USA*1

Rakuten
Germany *2

Q4/19 Up to Q3/20
(Partial) Q4/20

Q2/20Q4/19 Q3/20 Q3/20

Q1/21

ẇThird -party 
Allotment

242.3bn yen
Q2/21

ẇForeign currency -denominated 

perpetual subordinated bonds
Approx. 300bn yen

Q4/21

ẇDomestic 

straight bonds
300bn yen

¸ Consideration of Rakuten 
ÍíáäÜãâíđç Õ××ÙäèÕâ×Ù ãÚ ÙìèÙæâÕà 
capital

¸ Rakuten Bank IPO preparation

Q4/20

ẇDomestic 
subordinated bonds

120bn yen
Q2/19

ẇDomestic 

straight bonds
80bn yen

Q4/19

ẇDollar -denominated 
straight bonds

Approx. 80bn yen

*1 Exit of Marketplace business (formerly Buy.com) in the United States and switch to an open e -commerce model (Rakuten Rewards).
*2 Exit of Marketplace business in Germany and consolidation into membership -based online reward sites in the United Kingdom, Spain and Germany.
*3 Monetization of Lyft shares using collar transactions (variable prepaid forward sales).

*3 ~Q3/21

¸Possibility of IPO of multiple 
investment destinations
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Outlook of Mobile CAPEX
The amount of capital investment after 2023 is expected to maintain a steady level.

Same as 
previous 

year's level

Due to the shortage of 
semiconductors, some of the 
capital investment planned 
for 2021 has been delayed to 

2022.

(JPY bn)

Steady
level

*1 Acquisition basis
*2 Out of the total cumulative capital expenditure of JPY 1,040.5bn in the mobile segment since Q1/18 (tangible fixed assets + i nta ngible fixed assets), JPY 272.9bn is comprised of right -of-use assets (base station land leases, 
data centers, GC's, shops, etc ) accounted for under IFRS 16.
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Financial Soundness Initiatives

¸Third -party Allotment 
242.3bn yen

¸ Foreign currency -denominated 
perpetual subordinated bonds
Approx. 300bn yen

¸ Domestic subordinated bonds 
retirement by purchase 75bn yen

¸ Consideration of Rakuten 
ÍíáäÜãâíđç Õ××ÙäèÕâ×Ù ãÚ 
external capital

¸ Rakuten Bank IPO 
preparation

¸ Improving 
performance of 
Mobile business

After Dec-23

Expect to

maintain previous 
year's level

Expect 
improvement 
after FY2023

Total
assets

Total
net 

assets

Equity ratio

(JPY bn)

Even as the assets of the financial business increase, the equity ratio improved by taking effective measures to raise 
×ÕäÝèÕà ÕâØ æÙØé×Ù ØÙÖè! ¿ìäÙ×è èã áÕÝâèÕÝâ äæÙêÝãéç íÙÕæđç ÙåéÝèí æÕèÝã àÙêÙà Ýâ ÀÓ<:<< ÕâØ ÝáäæãêÙ ÕÚèÙæ ÀÓ<:<=!

Total
assets

Total
net 

assets
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Rakuten Domestic E -Commerce Valuation

Rakuten Domestic EC

Current valuation

* 5 year Revenue growth CAGR from end of September 2016 to end of September 2021. EV/EBITDA calculated by Rakuten using Bloomberg data as of September 2021   

*



11

Rakuten FinTech Valuation

Rakuten FinTech

Current valuation

* 5 year Revenue CAGR from end of September 2016 to end of September 2021. P/E is calculated by Rakuten using Bloomberg data and Market cap as of 
December 2021 
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Amazon Share Price Rose After Net Income Growth with Stable AWS Contribution

(Net income: USD mm) (Market cap: USD mm)
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Rakuten Ecosystem Membership Value

While the number of active users increased, centered on FinTech, and cross-use within the Rakuten Ecosystem 
remained strong, Rakuten Ichiba's LTV decreased YoY in comparison to the sharp increase in Q4 2020 LTV, 
boosted by the pandemic and a resultant rise in user retention rate. 
2 Year CAGR for membership value steadily increased to +8%.

(JPY tn )

ṧ8%
2 Year CAGR

Q4/18 Q1/19 Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21 Q3/21 Q4/21
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Domestic EC
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Domestic e -commerce gross merchandise sales (GMS) in FY2021 surpassed JPY 5tn. 
Q4/21 shopping E-Commerce GMS grew by +11.7% YoY, achieving strong growth even 
ÕÚèÙæ ÚÕ×èãæÝâÛ Ýâ èÜÙ ÝáäÕ×è ãÚ Ýâ×æÙÕçÙØ ØÙáÕâØ ØéÙ èã <:<:đç çèÕí-at -home trends.

Promotion of a four -part growth strategy to expand the Rakuten 
Ecosystem by increasing cross-use of domestic e-commerce services.

Rakuten Travel is steadily recovering to pre -COVID levels.
Q4/21 total number of overnight guests achieved +5.1% growth YoY.

Domestic E-Commerce Highlights
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2000 2005 2010 2015 2020

Surpassed

JPY 1 tn

Surpassed

JPY 2 tn

Surpassed

JPY 3 tn

Surpassed

JPY 4 tn

Domestic E-Commerce GMS*1*2 Surpassed

JPY 5 tn

Surpassed 5 trillion JPY
YoY growth speed is accelerating

*1 Domestic e-commerce GMS is the combined transaction amount for Rakuten Ichiba, Rakuten Travel (GTV on checkout basis), Rakuten Books, Rakuten Books network, Rakuten Kobo (domestic), golf business, Rakuten Fashion, Rakuten Dream 
businesses, Rakuten Beauty, Rakuten Delivery, Rakuten 24 and other first -party daily necessities shops, auto business, Rakuma, Rakuten Rebates, Rakuten Seiyu Netsuper , cross border trading, etc. (*Excludes some tax -exempt businesses, includes 
consumption tax.)
*2 Rakuten Books network, cross border trading and Rakuten Kobo (domestic) were added from Q4/21. This has resulted in retroacti ve adjustments to Domestic E -Commerce GMS.
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Domestic E-Commerce GMS*1*2

*1 Domestic e-commerce GMS is the combined transaction amount for Rakuten Ichiba, Rakuten Travel (GTV on checkout basis), Rakuten Books, Rakuten Books network, Rakuten Kobo (domestic), golf business, Rakuten Fashion, Rakuten Dream 
businesses, Rakuten Beauty, Rakuten Delivery, Rakuten 24 and other first -party daily necessities shops, auto business, Rakuma, Rakuten Rebates, Rakuten Seiyu Netsuper , cross border trading, etc. (*Excludes some tax -exempt businesses, includes 
consumption tax.)
*2 Rakuten Books network, cross border trading and Rakuten Kobo (domestic) were added from Q4/21. This has resulted in retroacti ve adjustments to Domestic E -Commerce GMS.

Domestic e-commerce GMS grew +4.7% YoY in Q4/21, ÙêÙâ ÕÚèÙæ ÚÕ×èãæÝâÛ Ýâ èÜÙ äæÙêÝãéç íÙÕæđç 
increased demand arising from stay -at -home trends and  the Go To Travel campaign. Annual 
domestic e -commerce GMS surpassed JPY 5tn, with strong growth of +10.4% YoY.

FY2021Q4/21

+4.7%
YoY

JPY 1.5tn

+10.4%
YoY

JPY 5.0 tn
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+48.1%

+29.3%

+45.2%

+33.9%

+3.2%
+8.7%

+11.7%

Q2/20 Q3/20 Q4/20 Q1/21 Q2/21 Q3/21 Q4/21

Shopping E-Commerce GMS*

* Shopping e-commerce ṬRakuten Ichiba + 1st Party (Rakuten Fashion, Rakuten Books, Rakuten 24 and other direct daily necessities shops, Rakuten Seiyu Netsuper ) + Open EC (Rakuten Rebates, Rakuten Pay online payments) + Rakuma.

High growth rate maintained, even after 
factoring in the impact of increased demand 

due to previous stay -at -home trends.

ÃáäÕ×èÙØ Öí äæÙêÝãéç íÙÕæđç 
stay -at -home consumption

Due to high demand 
driven by stay -at -

home trends in Q2/20 Q4/21 2Y CAGR

ṧ27.4Ṿ

¾ÙçäÝèÙ èÜÙ äæÙêÝãéç íÙÕæđç ÜÝÛÜ ÛæãëèÜ æÕèÙ# Ë>z<; çÜãääÝâÛ Ù-commerce GMS showed strong 
+11.7% YoY growth. User retention is steadily progressing. Both purchase frequency and purchase 
amount per user are increasing.
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Domestic E-Commerce Results *1*2

¿êÙâ ÕÚèÙæ ÚÕ×èãæÝâÛ Ýâ èÜÙ ÝáäÕ×è Úæãá àÕçè íÙÕæđç Áã Îã ÎæÕêÙà ×ÕáäÕÝÛâ# èÜÙ ×ãâèÝâéÙØ ÛæãëèÜ ãÚ 
ÌÕßéèÙâđç Ù-commerce businesses, centered on Rakuten Ichiba, led to strong growth in both revenue 
and operating income.

ṕJPY mmṖ

*1Domestic e-commerce = Rakuten Ichiba, Rakuten Travel, Rakuten Books,Rakuten Books network, Rakuten Kobo (domestic), golf business, Rakuten Fashion, Rakuten Dream businesses, Rakuten Beauty, Rakuten 24 and other direct daily 
necessities shops, Logistics, auto business, Rakuma, Rakuten Rebates, Rakuten Seiyu Netsuper , cross border trading, etc.
*2 From Q4/21,Rakuten Books network, cross border trading, Rakuten Kobo (domestic) and Rakuten Magazine were transferred from the Others se gment to the Domestic EC segment. This has resulted in retroactive adjustments to Domestic E -
Commerce revenue and operating income.
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July 2021
Succession of Rakuten-
operated logistics 
business to JP Rakuten
Logistics.

ḱContinuous expansion of      

Rakuten Ichiba.

ḱRakuten Travel improved QoQ. 
YoY slowdown due to Go To 
Travel Campaign in 2020.

Domestic E-Commerce Operating Income Breakdown *

ṕJPY bnṖ

Growth of marketplace 
businesses
ḱRakuten Ichiba
ḱRakuten Travel
ḱRakuten GORA, etc.

Investment phase businesses
ḱRakuten 24 (daily necessities)
ḱRakuma
ḱRakuten Books
ḱRakuten Fashion
ḱRakuten BIC
ḱRakuten Seiyu Netsuper , etc. 

Logistics-related investments 
and costs, etc.

Q4/20 
Domestic E-Commerce 

Operating Income

Q4/21 
Domestic E-Commerce 

Operating Income

Q4/21 
Domestic E-Commerce 

Operating Income
(Excl. logistics-related investments/costs) 

+1.0

19.3
24.9

21.6

+1.2
+3.4

* From Q4/21,Rakuten Books network, cross border trading, Rakuten Kobo (domestic) and Rakuten Magazine were transferred from the Others se gment to the Domestic EC segment. This has resulted in retroactive adjustments to Domestic E -
Commerce revenue and operating income.
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FinTech Mobile Advertising and more

Cross-Use Expansion Strategy in Domestic E -Commerce Businesses
We are driving cross-use in our e-commerce businesses via four approaches. By creating synergies with 
other businesses such as FinTech and Mobile, we aim for further expansion of the Rakuten Ecosystem. 

Four approaches for promoting e -commerce business cross -use

1.Point campaigns 2. Customer 
demographic

3. Vertical cross -use 4. Regional
specialization

initiatives

ṕ Ṗ
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Rakuten Ichiba + Other E-Commerce Services Cross-Use Expansion

+17.1%

ṧ

+35.2%
YoY YoY

Q4/21 Rakuten Ichiba + Other E-Commerce Services Users YoY Cross-Use Growth

ṧṧ

(Rakuten Ichiba)

ṧ

+19.6%
YoY

+29.8%
YoY

(Rakuten Ichiba) (Rakuten Ichiba) (Rakuten Ichiba)

(Rakuten Seiyu Netsuper )
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Launched Omatome App* with Japan Post

As a first-step initiative for improving user convenience and delivery efficiency, Rakuten and Japan 
Êãçè àÕéâ×ÜÙØ èÜÙ ēOmatomeĔ Õää# ëÜÝ×Ü ÙâÕÖàÙç éçÙæç èã ×ÜããçÙ ×ãáÖÝâÙØ ØÙàÝêÙæí ãÚ ÝèÙáç 
ordered from multiple Rakuten Ichiba merchants, for packages delivered by Japan Post. 

Integrates comprehensive pick -up

functions such as package drop -off and 
redelivery requests

Enables users to specify combined delivery of 
items, as well as date and time of delivery

Allows auto -reservation of combined deliveries 
by setting optional day of week and time

Awards Rakuten Points to users who opt to 

receive deliveries at preset times

Combined 
delivery at 
one time!

Contribute to 
reduced CO2 

emissions from 
delivery vehicles!

Earn Rakuten 
points!

* App for AndroidĤ. iOS version planned for launch in future.
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Total number of overnight guests is 
recovering steadily and returning

to pre -COVID levels

ÌÕßéèÙâ ÎæÕêÙàđç ÍèÙÕØí ÌÙ×ãêÙæí ÕâØ ÈÙë ÃâÝèÝÕèÝêÙ

-27.3%
-30.5%

-25.7%

+5.1%

Q1/21 Q2/21 Q3/21 Q4/21

Vs. 2019 Checkout Total Number of Overnight Guests* Travel coupons now being offered as thank -you gifts 
èÜæãéÛÜ ÄÕäÕâđç ÂãáÙèãëâ ÎÕì äæãÛæÕá!

Approx.  220 local municipalities are eligible

Approx. 12,500 hotels are participating
* Total number of overnight guests = number of overnight guests multiplied by number of nights stayed.

(As of end of Jan, 2022)
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FinTech
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FinTech Highlights

Rakuten Card surpassed 25 million cards issued, Rakuten Bank and Rakuten Securities surpassed 

12 million* and 7 million accounts respectively.

ÌÕßéèÙâ ½ÕæØđç çÜãääÝâÛ èæÕâçÕ×èÝãâ êÕàéÙ ÛæãëèÜ æÕèÙ ãéèäÙæÚãæáÙØ èÜÙ ÝâØéçèæí# Ýâ×æÙÕçÝâÛ 

25.3% YoY in FY2021.

Cross-use of Rakuten FinTech services gaining momentum: Percentage of customers using all 

three services vRakuten Card, Rakuten Bank and Rakuten Securities vgrew 89.4% YoY.

*Surpassed in January 2022.
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»×ÜÝÙêÙØ Ýâ×æÙÕçÙç Ýâ æÙêÙâéÙ ÕâØ äæãÚÝè Öí çèÙÕØÝàí ÙìäÕâØÝâÛ èÜÙ ×éçèãáÙæ ÖÕçÙ ÕâØ ÖÙ×ãáÝâÛ áãæÙ ×éçèãáÙæçđ ēáÕÝâ çÙæêÝ×ÙĔ across all 

ÀÝâÎÙ×Ü çÙæêÝ×Ùç! Ãâ ÕØØÝèÝãâ èã ÌÕßéèÙâ ½ÕæØđç ×ãâèÝâéÙØ çé××Ùçç Ýâ ÕèèæÕ×èÝâÛ âÙë ×éçèãáÙæç# ½ÕæØđç çÜãääÝâÛ Ûæãçç èæÕâçÕ×èion value 

increased along with the gradual recovery of offline consumption, and merchant fee revenue led to strong results.

FinTech Results Summary vQ4/21

*1  Insurance businesses include Life Insurance, General Insurance, Pet Insurance and Insurance Agency. Detailed data is shown in the Appendix.
*2 Rakuten Bank: Joint venture in Taiwan (RAKUTEN INTERNATIONAL COMMERCIAL BANK CO., LTD.) became a consolidated subsidiary of Rakuten Bank in Q2/20, which is not included in the figures above.

Revenue YoY Operating  Income YoY

Card 76.1 +10.6% 8.1 +13.3%

Bank 25.6 +3.9% 7.6 +5.2%

Securities 23.6 +16.8% 4.4 +7.4%

Insurance 25.0 -3.9% 3.0 +2.4%

Payment 11.5 +25.0% -1.5 +1.0

Others 1.6 +5.6% -0.8 +0.2

FinTech Total 163.5 +8.6% 20.9 +16.7%

ṕJPY bnṖ
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2009 Dec 2021

Rakuten Bank a ccounts

2003 Dec 2021

Rakuten Securities accounts

2005 Dec 2021

Rakuten Cards issued *

25 Million 11.8 Million

FinTech Customer Base Expansion

7 Million

Surpassed 12 Million 
in January 2022

* Includes the issuance of the second Rakuten card per cardholder, which began full -scale in June 2021.
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Rakuten Card: Mid -Term Goal Progress Report

ÌÕßéèÙâ ½ÕæØ Ýç áÕßÝâÛ çèÙÕØí äæãÛæÙçç èãëÕæØç Õ×ÜÝÙêÝâÛ Ýèç ēÎæÝäàÙ =Ĕ èÕæÛÙèç!

Cards issued *

Shopping GTV

GTV share

30 million

30 trillion JPY

25 million

14.5trillion JPY

22.1% 30Ṿ

ṕDecember 2021Ṗ

ṕFY2021Ṗ

ṕNovember 2021Ṗ

21.55million

11.6trillion

20.6%

ṕDecember 2020Ṗ

ṕFY2020Ṗ

ṕDecember 2020Ṗ

* Includes the issuance of the second Rakuten card per cardholder, which began full -scale in June 2021.
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* Ministry of Economy, Trade and Industry, Specified Service Industry Statistics Survey, Credit Card Industry.

Rakuten Card: Shopping GTV Growth Rate Outperforms Industry

Shopping transaction volume (YoY)

ÌÕßéèÙâ ½ÕæØ ãéèäÙæÚãæáÙØ èÜÙ ÝâØéçèæí# áÕÝâèÕÝâÝâÛ Õ äãçÝèÝêÙ ÛæãëèÜ æÕèÙ ÙêÙâ Õç èÜÙ ÝâØéçèæíđç Ûæãçç èæÕâçÕ×èÝãâ 

value (GTV) lagged due to the pandemic.

-30%

-20%

-10%

0%

10%

20%

30%

40%

50%

19/3Ὦ 19/6Ὦ 19/9Ὦ 19/12Ὦ 20/3Ὦ 20/6Ὦ 20/9Ὦ 20/12Ὦ 21/3Ὦ 21/6Ὦ 21/9Ὦ 21/12Ὦ

Rakuten Card

Credit card industry *

ṕExcludes Rakuten Card Ṗ

+27.4Ṿ +21.9Ṿ +25.3Ṿ+27.4Ṿ
FY2019

+21.9Ṿ
FY2020

+25.3Ṿ
FY2021

Mar 19 Jun 19 Sep 19 Dec 19 Mar 20 Jun 20 Sep 20 Dec 20 Mar 21 Jun 21 Sep 21 Dec 21
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Rakuten Card: Installment Payment Plan Expansion

ÌÕßéèÙâ ½ÕæØđç ÝâçèÕààáÙâè äÕíáÙâè äàÕâ ÛæÙë çèÙÕØÝàí ÕàãâÛ ëÝèÜ èÜÙ èÜÙ ÙìäÕâØÝâÛ ¼éí Èãë ÊÕí ÆÕèÙæ áÕæßÙè! ÇãâèÜàí 

transaction value has tripled over the last five years, showing further potential to grow into a major revenue stream.

Card installment payment plan transaction volume (monthly basis) 
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ÌÕßéèÙâ ¼Õâß" ¼Ù×ãáÝâÛ ¿êÙâ ÇãæÙ ½éçèãáÙæçđ ÇÕÝâ »××ãéâè

Rakuten Bank achieved significant growth in the number of payroll accounts and an increasing number of 

èæÕâçÕ×èÝãâç# Õç Ýè ÖÙ×ãáÙç ÙêÙâ áãæÙ ×éçèãáÙæçđ áÕÝâ Õ××ãéâè Úãæ ØÕÝàí àÝÚÙ!

Number of payroll accounts (As of December 2021 ) Q4/21 Number of transactions

+17.4%
YoY

+55.4%
YoY
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Rakuten Securities: New Customer Diversification vMeeting the Needs of a Wide Range 
of Customers Interested in Asset Building

In 2021, nearly 50% of customers opening a new account were female. The ratio of new users in their 30s or younger was 

over 60% vnearly 2/3 of all age groups, while the ratio of investment newcomers increased from 60% to nearly 80%.

Shifts in new customer demographics

More than 2/3 of new customers 
are 30s or younger

New customers are
nearly 50% female

Investment newcomers are close to 80% 
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Insurance Business: New Contract Acquisition Increasing 

+26.8%
YoY

+15.8%
YoY

Jan/21 vDec/21 Life insurance new sales (ANP*1 )*2 Jan/21 vDec/21 General insurance new sales(ANP)*3

Led by increased online sales, both Rakuten Life Insurance and Rakuten General Insurance performed well. Online 

sales of auto insurance performed exceptionally well, greatly increasing 138% YoY. 

*3 Personal products only.*1  ANP = Annualized New business Premium. 
*2 Excludes mortgage loan group credit life insurance.

Life Insurance General Insurance
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Rakuten Payment: Total Charge Amount Surges on Rakuten Pay App

+146Ṿ
YoY

Charging methods

Crypto assets

Annual charge amount

on Rakuten Pay app

Rakuten 
Card

Rakuten 
Bank

Profits 
from 
salesRakuma

Rakuten Pay app
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Overall FinTech Strategy

Money
Bridge

Charge, 
direct 

payment

Insurance premiums paid with 
Rakuten Card

Accumulation -type 
investment trust paid 

with Rakuten Card

SPU + 1x with Rakuten 
Card paid via linked

Rakuten Bank account

Ecosystem 
Expansion27.2%

7mm
accounts

Number of 

cards issued *

25mm

12mm
accounts

Charge, 
direct 

payment

Accumulation -type 
Investment trust paid  

with Rakuten Cash

(Bank)

(Securities)

(Life Insurance)

(General
Insurance)

* Includes the issuance of the second Rakuten card per cardholder, which began full -scale in June 2021.
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Rakuten Card Cross -Use with Other Rakuten FinTech Services Gaining Momentum

+89.4 %
YoY

Rakuten Card x Rakuten Bank x Rakuten Securities users 

Rakuten Card x Rakuten Pay users

+35.4%
YoY

Rakuten Card x Rakuten Life Insurance users

+91.6%
YoY

Rakuten Card x Rakuten General Insurance users

+42.9%
YoY

* As of December 2021.

(Bank)

(Securities)
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Mobile



39

4G Population Coverage Reached 96%:
»×ÜÝÙêÙØ èÕæÛÙè Úãæ ēC@S >Á äãäéàÕèÝãâ ×ãêÙæÕÛÙĔ > íÙÕæç ÕÜÙÕØ ãÚ ç×ÜÙØéàÙ ãÚ 
the original plan submitted to MIC

Steady Expansion of Customer Base: 
Higher proportion of MNP customers to contribute to future business 
performance

Ranked No. 1 in ORICON ½éçèãáÙæ ÍÕèÝçÚÕ×èÝãâ ÍéæêÙí ēÇãÖÝàÙ ½ÕææÝÙæĔ 
in Dec. 2021

Mobile Highlights
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(as of February 4, 2022)

96%

Achieved target for 
ēC@S >Á äãäéàÕèÝãâ ×ãêÙæÕÛÙĔ 
four years ahead of schedule of 
the plan originally submitted to 

the MIC

Reached

4G Population Coverage

* Area map as of February 4, 2022 (Population coverage: 96%)

* Night - time population coverage ratio 

* Depending on the timing of calculation and other factors, there may be cases where the area may does not reflect actual cov erage.

* In certain limited areas, as measures are still underway to close public service radio stations, only 5 MHz of bandwidth ar e available for the service. Once these closures are completed, 20 MHz of bandwidth will become 
available for service in these areas. 

Google Data SIO, NOAA, U.S. Navy, NGA, GEBCO Londsat / Copernicus Data LDEO -Columbia, NSF, NOAA, SK telecom


