FY2015 Second Quarter
Consolidated Financial Results

August 6, 2015
Rakuten, Inc.

This presentation includes forward-looking statements relating to our future plans, targets, objectives, expectations and intentions. The
forward-looking statements reflect management’s current assumptions and expectations of future events, and accordingly, they are inherently
susceptible to uncertainties and changes in circumstances and are not guarantees of future performance. Actual results may differ materially,
for a wide range of possible reasons, including general industry and market conditions and general international economic conditions. In light
of the many risks and uncertainties, you are advised not to put undue reliance on these statements. The management targets included in this
presentation are not projections, and do not represent management’s current estimates of future performance. Rather, they represent targets
that management strive to achieve through the successful implementation of the Company’s business strategies. The Company may be
unsuccessful in implementing its business strategies, and management may fail to achieve its targets. The Company is under no obligation -
and expressly disclaims any such obligation - to update or alter its forward-looking statements. Names of companies, products, and services and
such that appear in this material are trademarks or registered marks of their respective companies.
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Connecting
The Dots
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Rakuten Crimson House

Crimson House Crimson House West
(Futako-Tamagawa, Japan) (San Mateo, US)
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Rakuten
Innovation
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Rakuten Smart Pay GMS

Dec/12 Mar/13 Jun/13 Sep/13 Dec/13 Mar/14 Jun/14 Sep/14 Dec/14 Mar/15 Jun/15
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Rakuma GMS

A Rakuma, a C2C mobile-based marketplace, started from Nov 2014
A GMS is growing rapidly: June 2015 +43.3% Month on Month

(JPY)
+43 3%
I Month on Month

January February March April June
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Super Point Screen

We launched Super Point Screen on July 13.
- AN
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BB G2/15 Financial Results

Rakuten Group started to disclose Non-GAAP financial measures, which is used for management’s
decision making, as well as IFRS measures, since FY2015. We define Non-GAAP operating income as IFRS
operating income excluding non-recurring and other items. We believe Non-GAAP operating income is
useful information to understand our recurring operating performance. Please see page 12 for the detailed
information. In accordance with the change of financial measures used for management’s decision making,
the cost allocation to the business segments is also changed due to the management approach under IFRS.
Therefore, segment profits and losses for the previous years are reported based upon Non-GAAP

operating income.

EOX ORakuten



Q2/15 Financial Highlights

A Non-GAAP Operating Income: +28.3% YoY

A IFRS Operating Income: +18.2% YoY

A Internet Finance Ol: +73.5% YoY

A Domestic Gross Transaction Value: +24.2% YoY
A Global Offering successfully completed

EOX ORakuten



Q2/15 Financial Results Summary

(JPY bn, IFRS)

Q2/14 Q@2/15 YoY
Revenue 138.3| 173.2| +25.2%
Non-GAAP Operating Income 24.1 30.9 +28.3%
IFRS Operating Income 22.2 26.2| +18.2%

EOX ORakuten
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Q2/15 Financial Results by Segment

(JPY bn, IFRS)
| Q2/14 | Q2/15 | YoY

Rakuten Ichiba and Rakuten Travel

Revenue 44.3 47.4 +7.1%

Operating Income 21.3 23.2 +8.8%
Other Internet Services

Revenue 36.8 55.4 +50.6%

Operating Income -7.3 -6.3 +1.0bn
Internet Finance Segment

Revenue 56.8 69.6 +22.6%

Operating Income 9.7 16.9 +73.5%
Others Segment

Revenue 11.7 13.8 +17.7%

Operating Income 0.7 -1.1 -1.7bn
Adjustments

Revenue -11.2 -13.0 -1.8bn

Operating Income -0.3 -1.8 -1.5bn
Consolidated

Revenue 138.3 173.2 +25.2%

Non-GAAP Operating Income 24.1 30.9 +28.3%
| IFRS Operating Income 22.2| 26.2| +18.2% |

EOX ORakuten

11



Q2/15 Operating Income Reconciliation

(JPY bn, IFRS)
| Q2/14 Q@2/15 | YoY
Non-GAAP Operating Income 24.11 30.9| +28.3%
Amortization of Intangible Assets (PPA) -1.5 -2.1 -0.6bn
Stock Based Compensation -0.4 -1.4| -1.1bn
One-off items’ - -1.2| -1.2bn
IFRS Operating Income 22.2| 26.2| +18.2%

* One-off items comprised JPY 1.2 bn of head office moving costs in Q2/15.

EOX ORakuten
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Shrinking Other Internet Services Loss

(JPY bn, IFRS)

Q2/14 Qz/15 Operating Income

+1.0 bn YoY

-1.3

HEOX ORakuten
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Domestic Gross Transaction Value

Domestic GTV
(JPY bn) 1,873.8 +24.2% YoY

1,508.4 Edy'and Point Partner?

1,242.5 1,141.9 & Credit Card”
894.2 +27.7% YoY

678.2 Travel™
+24.8% YoY

158.5
143.7 Domestic E-Commerce®
m +17.2% YoY
Q2/13 Q2/14 Q2/15

*1: Edy Transaction Value = Amount settled by E-Money “Rakuten Edy” (including mobile and cards)

*2: Point Partner Transaction Value = Amount settled with “R-Point Card”
*3: Credit Card Shopping Transaction Value = Shopping Transaction Value of credit cards (including Rakuten group service use)

*4: Travel gross booking transaction value is before cancellation and includes consumption tax
*5: Domestic E-Commerce GMS includes consumption tax. Businesses not requiring consumption tax payment are GMS excluding consumption tax.

Refer to the slide of “Domestic E-Commerce GMS” for details

EOX ORakuten
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F1 Internet Finance

EOX ORakuten
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Rakuten Card Results

A Operating Income +46.9% YoY

(JPY mm)
2 2 Revenue
+20.2% YoY
27,033 27,015 8,65 .
22201 22474 23833 24,823
18,602 19,342 N

+46.9% YoY

/

*2.3
* ~ 6,205
>726 3101 418 4,014 4224 4753 5538 6,145 O,

Revenue
[ ] ] . . . l I I l m Operating Income

Q2/13 @3/13 Q4/13 Q1/14 Q@2/14 Q3/14 Q@4/14 Ql1/15 Q2/15

*1: Q3/13 JPY 102 mm additional provision to reserve for retirement benefits due to the termination of the plan (increase in expense)

*2: From Q1/15, general expenses decreased due to adoption of IFRS15, and part of customer acquisition costs included in general expenses
have been capitalized.

*3: Changed standards on allowance for doubtful accounts in Q1/15. Net increase in expenses related to doubtful accounts: JPY 218 mm

#OX ORakuten 16




Rakuten Card Ol & Margin

A Operating Income Margin staying over 20% ol Margin
(JPY mm) -
22.1%21.7% Operating
18.5% 17.9% 19 19 292% Income
16.5% o % 6,145 6 205~

14.7% 5,538
4,753
4,118 4,014 4,224
2,726 3,191
mmm Operating Income
-=-0I Margin

Q2/13  Q3/13% @4/13  Ql/14  Q2/14 Q3/14  Q4/14 Q1/15 Q2/15

*1: Q3/13 JPY 102 mm additional provision to reserve for retirement benefits due to the termination of the plan (increase in expense)

*2: From Q1/15, general expenses decreased due to adoption of IFRS15, and part of customer acquisition costs included in general expenses
have been capitalized.

*3: Changed standards on allowance for doubtful accounts in Q1/15. Net increase in expenses related to doubtful accounts: JPY218mm
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Rakuten Card Shopping Transaction Value

A Rakuten Card Shopping GTV exceeded 1 trillion yen for the first time in
Q2/15, even bigger than whole year of FY2010
(JPY bn)

3,459
2,561
1325 -3 "o
o 1,018
= = 0B oai
s Fs o Rl Fi2 | PNz Fla P
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Rakuten Card Shopping Transaction Value
and Shopping Revolving Balance®

Rakuten Card Shopping Transaction Value Rakuten Card Shopping Revolving Balance
(JPY bn) +23.8% YoY (JPY bn) +21.8% YoY
=~ ~295.1
1,01 8.2 2715 283.0
959.6 944.3 256.7
822.7 I I I I_I
Q2/14 Q3/14 Q4/14 Q1/15 Q2/15 Jun/14 Sep/14 Dec/14 Mar/15 Jun/15

* Managerial accounting basis and using different definition from Appendix. Total credit card data are shown in Appendix

QX ORakuten 10



Rakuten PINK Card

A Launched on May 19, created especially for women

MasterCard

FOX ORakuten 20



Rakuten Bank Results

A Steady growth of Rakuten Bank Super Loans and successful cost

control resulted in Operating Income +75.9% YoY
(JPY mm)

Revenue
1 5’250 +23.3% YoY

13,680 14,270

12,760
040 1439 1631 2370
10,334 Operating Income
+75.9% YoY

3,773
3,018 3,111 !
1,714 1,771 2153 1,978 2,145 2,533 I I Revenue

. . l . l I m Operating Income

Q2/13 Q@3/13 Q4/13 Q1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15
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Rakuten Bank: Core Net Business Profit

A Core net business profit significantly increased by +63.5% YoY

(JPY bn) 3 8
-

3.3

+63.5% YoY

3.2
2.3 2.3
2.0
].7 : : I I I

Q2/13 Q3/13 Q4/13 Ql/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15

* Core net business profit = Net business profit - General and administrative expenses - Gains (losses) related to bonds
Net business profit = Net interest income and expenses + Net fees and commissions + Net other ordinary income and expenses + Trust fees

QX ORakuten -




Rakuten Bank Super Loans

A Steady growth of loan receivables: +22.3% YoY

Loan receivables’ Customers’
(JPY bn) ('000 persons)
3120 326.6 Loan receivables
294.3 ' +22.3% YoY
300 267.0 281.7 600
250 500 Loan customers
200 — —i 400 +24.9% YOY
— —— 3'74 398 419 ——
150 335 355 300
100 200
50 100
Loan receivables
0 0 —&-Loan customers
Jun/14 Sep/14 Dec/14 Mar/15 Jun/15

* Loan receivables and loan customers are total of Rakuten Bank and foreclosed credit guarantees of Rakuten Card Co., Ltd
From Q2/15, loan receivables are retroactively changed to IFRS basis

#OX ORakuten -



Rakuten Bank Customer Accounts

A Customer accounts exceeded 5 million (+7.6% YoY), for the first time in
Japanese internet bank industry

(Millions of accounts) 5 5 05

+7.6% YoY

Dec/11 Dec/12 Dec/13 Dec/14 Jun/15

HEOX ORakuten
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Rakuten Bank Deposits
A Deposits steadily increased by +26.6% YoY on an adjusted basis™

(JPY bn)

1,350.6  other Deposits™

1,008.8 Time Deposits

60.8

Ordinary Deposits’!

Dec/11 Dec/12 Dec/13 Dec/14 Jun/1573

*1: Ordinary deposits as of end of June, 2015 is adjusted for 182 billion yen, temporally deposited due to the equity finance of Rakuten, Inc.
*2: Other deposits include deposits in foreign currencies and others
*3: Deposits as of end of June, 2015 are IFRS basis

QX ORakuten -



Rakuten Securities Results
A Operating Income +63.7% YoY

(JPY mm)
2am ez 2881 SNy
10,104 10,581 10,573 11,244
9,213
6,959 Operating Income

586 5850 05110 o
I 4,900 8 4890 4,905 +63.7% YOY

3, 732 '
Revenue
m Operating Income

Q2/13 Q@3/13 Q4/13 Ql/14 02/14 Q3/14 @Q4/14 Ql1/15 Q2/15
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Rakuten Securities Investment Trust Asset Balance

A Asset balance of Investment trusts exceeded JPY 524bn and
maintained high growth: +32.1% YoY

(JPYbn) 519.7 524.4

496.6
436.2
397.1 +32.1% YoY
.l
356.3
325.0 333.1
| I I I

Jun/13 Sep/13 Dec/13 Mar/14 Jun/14 Sep/14 Dec/14 Mar/15 Jun/15

QX ORakuten 07




Rakuten Securities Investment Trust Sales
A Sales of investment trusts continue healthy trend

(JPY bn)

125.7 129.2

+51.7% YoY
91.3 =
79.7 77.0
69.8 I I i I

Q2/13 Q3/13 Q4/13 Ql/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15
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Rakuten Securities FX Trading Value

A FX trading value continues to perform steadily :+273.6% YoY

(JPY bn)
108,584

90,768 89,339
0,
62,819 Py +273.6% YoY
39,956 38,916 41,111
33,796
I I I 23,913 I

Q2/13 Q3/13 Q4/13 Ql/14 Q2X14 Q3/14 Q4/14 Q1/15 Q2/15
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Rakuten Securities Stock Brokerage Trading Value
A Stock brokerage trading value maintained high growth: +29.2% YoY

(JPY bn)
19,408

+29.2% YoY
v
12,919 12.5] 12,789
12,156 11,553 11,540 S18 69 o
I I I |

Q2/13 Q3/13 Q4/13 Q1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15

QX ORakuten 20



Rakuten Life Insurance Results

(JPY mm)

8,905 Revenue
8,225 8133 8,047 8,165 -0.7% YoY

6,786 6,717 6,804 6,761

Operating Income

+596.8% YoY
696 814 . 505 461 565 432 ~Revenue
71 O N - 62 - - I - " Operating Income

Q2/13 Q@3/13 Q4/13 Q1/14 Q@2/14 @Q3/14 Q4/14 Q1/15 Q2/15

*Q2/14 operating income included payment for a legal settlement (increase in expense) : JPY441 mm

#OX ORakuten a1



Rakuten Life Insurance Contracts

No. of Policies’ ( ) Annualized Insurance Premiums’
('000 Contracts) JPY mm
+11.3% YoY +21.5% YoY
o5 272 9,021

245 250 | I I "

Q2/14 Q3/14 Q4/14 Q1/15 Q2/15 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15
* Excluding policies of mutual aid association business transferred in 2008, and one-year cancer insurance for eligible Rakuten members started

from Q4/14
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EJ Domestic Internet Services

EOX ORakuten
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Domestic “Open” Strategy
Closed Open

Super Deal
Engage with
Global Brands

Check-out
Enables Non-
Rakuten
Merchants
Payment

HEOX ORakuten

Initiatives

Expand
Offline
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Enhancing 020 Promotion

A Special point campaign: R-point Card utilization grew

during Ichiba Super SALE

Rakuten Super SALE
Banner promoting both online and offline

FOX A—-)\—-SALE

ﬁfbtwﬁamwﬁamibbﬁﬁk

20154583068 (+) 19:00 ~ 2015%£6H4H(K)01: 59

EOX ORakuten

I/hU—8 Pt
K —LZABNEDDT 30 FeiEs
7116 274 )-8 S 2 -

R-point Card
Designed for offline usage

Rakuten SUPER POINT
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Connecting Edy App and R-Point Card

A Edy app now includes R-Point Card function

FOX

Edy App
(android)
22000 ¢
wgna *1’ swz@w
& maooss. B
@Rakuten

R-Point Card
barcode

CoEmE. MEHIICTRRCESV
(MA R TEILSBER. AP Y 2LBEALTEZVY)
@ FEKRA > h21RA b

g RARA > hh— K

9999 9999 9999 9999

D N—=2—RZzEHITD
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Rakuten Festival: 020 Event with Merchants

Enhance New 020 events
from August lstto 5‘1h at Tokyo Blg S|te

. ::.L v
2 '///l\\\\ ";v >

@ G

CURSERCRUENUBYRg . o
pf

ﬁ'&mtﬂi*w

Bﬁb\’BUJ%D 5= ¥ 2015 8 1at-8 Sweas

~Sr7EYPILTRBERE ~ 3 SO RREY YT

#OX ORakuten a7



Collaboration with Yamato Holdings

A Users can pick up products at over 20,000 convenience
stores and 4,000 Yamato Transport sales offices
A Supporting merchants to improve operational efficiency

%QE W0 YN h-ILF 1T 2

I CHIBA
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Enhancing Users’ Convenience

A Locker services for users’ pick-up are very popular at both
Rakuten Box and Hako Post with Japan Post

HAKO POST

© JAPAN POST Co., Ltd.

#OX ORakuten -



Domestic E-Commerce GMS
A Q2/15 Domestic E-Commerce GMS : +17.2% YoY

(JPY bn) 562.0

534.1
524.8
514.3 . 507.9 +17.2% YoY
455.6 g yd
4206 4313 | I I I I I

Q2/13 Q@3/13 Q4/13 Ql1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q@2/15

* Domestic E-Commerce GMS includes consumption tax. Businesses not requiring consumption tax payment are GMS excluding consumption tax GMS = Ichibaq,
Package Media, Auction, Golf, Business, Download, Tickets, Internet Supermarket, Check Out, Off-track betting, toto, Showtime, Media rental, Dining, Beauty,

Mart, Kenko.com, Energy, Smart pay, Stylife, Coupon, Track cycling race and Rakuma

HEOX ORakuten
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Rakuten Ichiba Results

A Revenue growth (adjusted): +8.4% YoY
A Operating Income growth: +5.1% YoY

(JPY mm)
39,587 38,560 35.979 41,001 36.632 37,970 Revenue
y 35,734 ’ +8.4% YoY
33;593 33!768 Before Adjustm:nt:+5.5% YoY

21,951
21,252 20,979 (o .0 - 19,761 19,687

17,662 17,442 Operating Income
+5.1% YoY
v
Revenue
m Operating Income

Q2/13 Q@3/13 Q4/13 Q1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15

* Adjusted for change of revenue recognition at Stylife from gross basis to net basis from Q1/15

#OX ORakuten "




Rakuten Ichiba: Unique Buyers’

(Million) = a1
- ]5.35 ]5.56

15.52
15.08 14.69 14.88
1393| | | | i +5.9% YoY
13.53 I | p

Q2/13 Q3/13 Q4/13 Q1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q@2/15

* Unique Buyers: Number of buyers sorted by e-mail address with purchasing records during the listed 3 month period

HEOX ORakuten
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Rakuten Ichiba Mobile Ratio®

48.5%

* Mobile Ratio = Ichiba mobile GMS / Total Ichiba GMS
Mobile GMS is preliminary data and includes feature phones, smartphones and tablets

EOX ORakuten
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Distribution of Merchant Plans
"74%  OtherPlans

Ganbare Plan

Mega Plan
+

Standard Plan

42.7%

32.8%

Jun/12 Jun/13 Jun/14 Jun/15

* Rakuten Ichiba’s main merchant plans are below
A Ganbare Plan (Monthly fee: JPY 19,500, Commission on PC GMS: 3.5-6.5%, Listable items: Up to 5,000 items)
A Standard Plan  (Monthly fee: JPY 50,000, Commission on PC GMS: 2.0-4.0%, Listable items: Up to 20,000 items)
A Mega Shop Plan (Monthly fee: JPY 100,000, Commission on PC GMS: 2.0-4.0%, Listable items: No limit)
Smaller-sized merchants typically choose Ganbare plan. Larger-sized merchants typically choose Standard or Mega plans.

QX ORakuten 24



Domestic E-Commerce GMS per Merchant

Jun/14

Mar/15

Jun/15

Domestic E-Commerce GMS
Per Ichiba Merchant™ 46.2 48.1 50.0
(JPY mm, LTM?)
D ticE-C GMS
o e 1,925.9 | 2,006.6 | 2,085.]1
Number of Merchants| 41,827 | 41,568 | 41,659

*1: Number of Merchants is average of two most recent month ends
*2:Jun/14 (July 2013 - Jun 2014), Mar/15 (Apr 2014 - Mar 2015), Jun/15 (July 2014 - Jun 2015)

EOX ORakuten
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Travel Gross Booking Transaction Value

A Gross Bookings: +24.8% YoY due to strong domestic accommodation bookings,
Rent-a-car, inbound business, boosted by Coupon service

A Record-high GTV due to active bookings for summer holidays and Silver Week

197.8

(UPY bn) 180.8

161.8 175.6 +24.8% YoY
: 158.5 153.5
143.7 I 140.4 145.2 I I I

Q2/13 Q3/13 Q4/13 Q1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15

* Travel gross booking transaction value is before cancellation and includes consumption tax.

Travel GTV = Transaction of domestic / international accommodation booking, international air tickets, domestic / international dynamic package, Bus,
rent-a-car and pet hotel services

HEOX ORakuten
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Rakuten Travel Results

A Operating Income: +21.1% YoY (adjusted’) due to effective marketing

(JPY mm)
10,880 Revenue

10,197
9,546 9,180 9’439 +13.9% YoY

2821 8,848 8,536 8,284
’ Operating Income

+21.1% YoY~

5,279 Before Adjustment : +36.2% YoY
#0594 '3,557 3, 330 4126 13181 3,493
2, 564

2, 475
Revenue
m Operating Income

02/13 Q3/13 Q4/13 01/14 02/14 Q3/14 @Q4/14 Q1/15 Q2/15

* Operating Income in Q2/14 included the effect of accounting error mainly related to coupons about JPY 320mm.
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Vovagin Joined

A Voyagin helps travelers discover and book unique travel
experiences and activities from its C2C marketplace

A Acquisition cost: less than USD 10M

0% ORakuten 48



I} Overseas E-Commerce

EOX ORakuten
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Next Generation
E-Commerce
Initiatives
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Further Expansion Overseas E-Commerce

A Ebates

A Cross Border Trading

EOX ORakuten



Ebates GMS Growth (@2/15)
A Ebates GMS is growing rapidly: +48.8% YoY

(USD mm)

1,010

+48.8% YOoY

678

-

Q2/13 Q2/14 Q2/15
EOX ORakuten
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Cross Border Trading Q2 Results

Total +55%

China+66.8% US+80.5%  HK+84.3%

EOX ORakuten



Ichiba Cross-Border Trading GMS to China

A Cross-Border Trading GMS from Japan to China: +66.8% YoY

(JPY)
Cross Border Trading GMS

| | I +66.8% YoY
—

Q2/13  Q3/13 Q4/13 Ql/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15
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Strategic Alliance with S.F. Express

A Providing multiple delivery channels in China
A Realizing low delivery costs for customers

ORakuten
Global Market REIEFE%E 3.032 @ R BANTE
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I pigital Content

EOX ORakuten
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HEOX ORakuten

Kobo Registered Users

Cumulative Registered Users +17.9% YoY
(Millions of Persons) - N 24 6

238

20. 9
19.9
18.4
16.5
15.0
13.8
12.2
10.5

Dec Mar/ll Jun Sep Dec Mar/12 Jun Sep Dec Mar/13 Jun Sep Dec Mar/14 Jun Sep Dec Mar/15 Jun

57



OverDrive Total Checkouts

A Number of Checkouts: +23.3% YoY

(Number of Checkouts)

||||II||H||||

Q1/12Q2/12 Q3/12 Q4/12 Q1/13 Q2/13 Q3/13 Q4/13 Q1/14 Q2/14 Q3/14 Q4/14 Q1/15 Q2/15

*1: OverDrive was consolidated from Q2/15
*2: Total Checkouts includes e-book, audio book, video and so on.

QX ORakuten -
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Viki Monthly Active Users

MAU

(Millions of Persons) 39 5
[ ]

31.9

+23.9% YoY

/

Jun/14 Jun/15

*Viki MAU comprises Viki and its partner sites including Roku, Google Chrome, Xbox, Youtube, and others.

QX ORakuten 5



Viki Watch Time

Watch Time

(Billions minutes) 2 . 86 +34.9% YoY
/

2.12

Q2/14 Q2/15

*Viki Watch Time comprises primarily Viki.com domains. Excludes time watched on platform where Viki does not directly sell the ad
inventory at this time, such as Youtube.com and third party platforms.

#OX ORakuten 50



I others Segment

EOX ORakuten
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Viber Unique IDs

(Millions of IDs)

606

Jun/11 Dec/11 Jun/12 Dec/12 Jun/13 Dec/13 Jun/14 Dec/14  As of end Jun,
2015

* Unique IDs: Unique phone numbers excluding deactivations

QX ORakuten -



Viber MAU Growth (June 2015)

+40.5% YoY

EOX ORakuten
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Viber Ranks No. 1 in App User Ratings

||I1

WhatsApp WeChat KakaoTalk LINE

Source: App Annie, bosed on average of user ratings for i0S: May1 to Jul 28, 2015

QX ORakuten 64




Rakuten Mobile

A The first TV advertising started on June 22nd, featuring Keisuke
Honda(Famous soccer player)

A New model - honor6 Plus - released

E‘ ﬁ% /% HHRUAH IS
7—<' ) pan® 17 BEH
- \O #x15,500K1rh/xyon
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Monthly Applications of
Rakuten Card and Rakuten Mobile since Launch

»
e ® I...
Rakuten Card
=—8—Rakuten Mobile
Month 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24

1

* Monthly applications (Month 10, Month 11 are Forecast)
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Global Offering

EOX ORakuten
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Global Offering

A Proceeds: JPY 182bn

A Closing: June 30, 2015

A To strengthen our financial base and flexibility
for sustainable growth of shareholder value

A Currently focusing on “Connecting the Dots”

EOX ORakuten
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B Appendix

Financial Condition
Other Information

EOX ORakuten
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B Financial Condition

EOX ORakuten
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cashand
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550.7
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658.4
Total Assets 43976

Rakuten Group
(Consolidated)

*1: Rakuten, Inc., Rakuten Bank, Ltd. Rakuten Card Co., Ltd., Rakuten Securities, Inc. and Rakuten Life Insurance Co., Ltd are IFRS based non-consolidated balance

sheet

Cashand
cash
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Total Assets 1,212.2

Rakuten, Inc.

*2: Debt = Corporate bonds + CP + Borrowings
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Rakuten Group: Balance Sheets
(As of June 30, 2015, JPY bn)
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Debt from Outside Financial Institutions’
732.4

(JPY bn)
642.2
589.9 Rakuten, Inc.™
501.0 and Others
301.2 370.0
214.7 246.0

Rakuten Securities, Inc.

ws  es S o2z W3
Rakuten Card Co., Ltd.™
155.8 146.2 154 3 ]70 0 155 6

Jun/14 Sep/14 Dec/14 Mar/15 Jun/15

*1: Debt from outside financial institutions = Corporate Bonds + CP + Borrowings
*2: Debt subleased from Rakuten, Inc. to Rakuten Card Co., Ltd. is part of the debt of Rakuten Card.
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Balance Sheet Change After Equity Offering

(JPY bn, IFRS)

Consolidated Mar/15 Jun/15 Adjusted*’
Total Assets 3,824 4,398 4,272
Cash and cash equivalents 445 705 579
Total Liabilities 3,383 3,739 3,613
Total Debt* 642 732 606
Total Equity 441 658 658
Non-consolidated Mar/15 Jun/15 Adjusted*’
Total Assets 938 1,212 1,080
Cash and cash equivalents 33 228 96
Total Liabilities 529 608 476
Total Debt*? 376 440 308
Total Equity 408 605 605

*1: Reflected debt redemption in July financed with the equity proceeds, based on the balance sheet as of Jun/15

*2: Debt = Corporate Bonds + CP + Bank Borrowings
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